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DWD Communications - Introductions 

Alaina  
Winship 

Lisa  
Johnson 

Dennis  
Hall 

My main 
responsibility is 
managing our social 
media accounts. I 
also create graphic 
design material,  and  
write /edit 
newsletters and 
bulletins. 

Dave  
Overfelt 

I serve as a liaison 
between programs 
and our unit, 
gathering the 
information our 
team needs to build 
the materials 
programs and 
centers need. 

I develop program 
multimedia and 
graphics, develop and 
update existing 
program forms and 
oversee the statewide 
CIC System. 

The DWD Communications team is here for you! Contact us anytime at 
dwdcommunications@ded.mo.gov 

Accashia 
Thomas 

I am lead graphic 
artist for our unit, I 
establish visual 
brand outlines for 
each program that 
compliments the 
overall brand of 
jobs.mo.gov. 

I am proud to work 
with such a good 
group of talented 
people.  My job as 
the Comms Manager 
is to plan, direct, 
guide, and  oversee 
marketing and 
outreach. 



• Outreach & Marketing 
• Visuals & Stories 
• Virtual & Social Media 
• Jobs.mo.gov to Centers 
• Cross pollination & recycling  

 

DWD Communications 
New Direction 

3 



4 

DWD Communications - Partnership 



DWD Communications 
Communication & 
Outreach 

•  Outreach methods 
•  Monthly themed deliverables 
•  jobs.mo.gov pages 
•  Social media 
•  Statewide quarterly workgroup 
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DWD Communications- Updated jobs.mo.gov 


Content Maintenance 
 


Spanish Translation 
 


Calendars 
 


Jobs.mo.gov/dwdmain 
 


Content Updates 
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DWD Communications- Updated jobs.mo.gov 


Resources, program documents, issuances, 
labor market information, desk aids, and 
more! 
 


Templates!  

DWD Main 
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DWD Communications- Updated jobs.mo.gov 
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DWD Communications- The Branded Approach 

Logo and Identifiers 

Fonts 

Brand Colors 



1
0 

DWD Communications- The Branded Approach 
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DWD Communications- Other Comm.’s Products 
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DWD Communications- Other Comm.’s Products 



DWD Communications- Social Media 



DWD Communications- Best Practices for Social Media 
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• When posting, less is more 

• Use key social media marketing trends 

• Pay attention to popular post types 

• Engage with audience 

• Focus on a weekly/monthly topic 

 
 



17 

DWD Communications- 
Mass Emails 

 
Newsletters for job candidates, employers, 
staff, and specific programs:  

Staff Notes 
Job Seeker Newsletters and Tips 
Employer Newsletters and Tips 
Show-Me Heroes 
CWRC Newsletters 

 
Jobs.mo.gov/content/newsletter-showcase  

In the website footer 
Includes a page for subscription 

 
Non-Subscription Announcements 

 
Use Templates! 

 jobs.mo.gov/dwdcomms 
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DWD Communications- Flyer Templates 

https://jobs.mo.gov/dwdcomms 
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DWD Communications- Messages, Calls, and Texts 


Jobs.Mo.Gov Message Center 


Can’t unsubscribe! 


Sample below. 

 


Mass Calls and Emails 


Shotgun approach! 
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DWD Communications- Target Audience Criteria 


For each of these services we can pull a report for who will 
receive emails, calls, or message center messages.  
 


The selection criteria are as follows:  


Age 


Active/inactive 


Onet 


Degree and Major 


Veteran Status 


Area (region, county, center, or city) 

 


We can request reports based on any criteria you enter into 
toolbox but the timeline is longer. It will take us up to 5 days to 
get the report returned. 



Contact us at 
dwdcommunications@ded.mo.gov 


